
with Adam Jacobi & Angelique Ronald

Providing & Promoting



As a state association leader, you 
are - above all else - a salesperson.



Where do you start?

Think about what you needed 
as a new community member.

This exercise matters even if you’re a

veteran educator. After all, technology

may change, but fundamentals don’t.

Brainstorm Ask
Surveys mean 

more than 
just data

Adapt
Work 

smarter, not 
harder

Care
Always frame 

from an 
equity lens

Ideas & Projects

with empathy



Approve and then facilitate

It is easier than you think, but it requires consistency

● Create a sense of community
● People may be busy, but they want to be part of a winning team–

and that includes your state organization
● Keep workload reasonable (folks are busy!)
● Celebrate great work publicly and loudly (set expectations!)



Palette

Use consistent colors, 
fonts, and style choices.

Tools

Make life easier with 
Canva, ChatGPT, IFTTT, 

Google Forms, etc.

Merch

Create cool merch! 
Design sites like 

99designs or Fiverr help

Promotion through Branding



#DFA245

#031A36





Your Digital Footprint

Promotion is Key
How are you making 
impressions on 
administrators, parents, and 
folks with community buy-
in? Is your message being 
consistently and repeatedly 
spread?

Website
Keep it simple, clear, and put 
the most popular stuff front 
and center. 

Social Media
Social media may be a moving 
target, but it is a tool in your 
communication belt.



Some of Our Best Resources

Video Walkthroughs
WISDAA

Coaches Corner
CHSSA

Mentorship
WISDAA

FIP & Dues Waiver
CHSSA

Invitations & Outreach
WISDAA

Streamlined Registration
CHSSA





Thank you
Adam Jacobi

adam@wisdaa.org

Angelique Ronald

director@chssa.org
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