USING SOCIAL MEDIA
EFFECTIVELY | :
ATHLETIC DEPAR




Platforms

What social media
platforms are you
currently using?



What are they using? (

» Our students and their families use all of the platforms available

to them to stay connected to the world beyond their walls. Those
platforms include:

« Twitter

» Snapchat
* Instagram
* Tik Tok

* YouTube
» Facebook

3 YouTube




Our World Today

TIME SPENT WITH SOCIAL MEDIA APPS f?’w

AVERAGE TIME PER MONTH THAT USERS SPEND USING EACH PLATFORM'S ANDROID APP, RANKED BY CUMULATIVE TIME ACROSS ALL ANDROID USERS
GLOBAL OVERVIEW

01: YOUTUBE 02: FACEBOOK 03: WHATSAPP 04: INSTAGRAM 05: TIKTOK

23.7 19.6 18.6 11.2 19.6

HOURS / MONTH HOURS / MONTH HOURS / MONTH HOURS / MONTH HOURS / MONTH

06: FACEBOOK MESSENGER 07: TWITTER 08: TELEGRAM 09: LINE 10: SNAPCHAT

3.0 5.1 3.0 11.6 3.0

HOURS / MONTH HOURS / MONTH HOURS / MONTH HOURS / MONTH HOURS / MONTH

SOURCE: APP ANNIE. SEE STATEOFMOBILE2022.COM FOR MORE DETAILS. NOTE: FIGURES REPRESENT AVERAGE NUMBER OF HOURS SPENT PER USER, PER MONTH USING EACH PLATFORM'S MOBILE APP ON oree H t .t ®
ANDROID PHONES THROUGHOUT 2021. DOES NOT INCLUDE DATA FOR CHINA. FIGURE FOR TIKTOK DOES NOT INCLUDE DOUYIN, oo sul e
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Why is Social Media Important

O promote

/ (]
rent activities, incentives
// /
mumty events

enerate revenue

an help create or build
| ~culture!!






A couple of Buyer Beware’s when it comes to

B

your accounts and monitoring the entire

.A.D. Marketing.

In_this information and Naming, Image and
Likeness (NIL) age Student athletes can
tweet, snap and post themselves out of

J
)

I'm excited to team up with
Just Wings for this football
season. If you want Killer wi

Protect your brand by limiting access to

scholarship and branding opportunities. « 1] Hll ?

delivered to your door, It’s J
Wings is the spot for you. G
FREE DELIVERY if you sign
for their rewards program w

program.
my link:

Refrain from responding to negative public -~ i~
comments about your school and student T \Wngg Boomer Sooner w A
athletes. S

In your observations if you happen to
stumble across any abuse or bullying, you
must report it.

Ineffective social media can cause your
program to become dormant in this
information age.
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How do | use these platforms for my
program?
Learn your school districts policy on social media usage and use

that as the base for creating a B.A.D. system for your program.

» Talk to your student athletes to find out what platforms they are
interested in using.

» Go to the various platforms to learn their capabilities.
* Use them to help create B A D. goals for your program.




What are some examples of B.A.D. Goals?

Increase followers of your program. : .

rofessional dashboard la»]

Increase the presence in the Account insianes

18.4K accounts reached in the last 30 days

5A4% =

16.6K are non-followers

community and on the web.

Overview

Bring greater exposure to your gm!,.|II.--_.|IN!3q!.||...|..|.N_. —
program in the state/nation/world. T

® Non-Followers

Utilizing your social media FA—
presence to increase advertising Comonesi smemen
dollars/donations to the program.

To increase attendance at games
which in turn increases revenue.

churchlandathletics_  Editprofie {3
2,494 posts 2,854 followers 1,480 following

Churchland Athletics

Official Instagram page of Churchland High School (Portsmouth, vA) Athletics

churchlandathletics.contactin.bio



» .
Branding /(@t?
 Simplify your handles and be consistent.

» Take an honest assessment of your program and identify what it is
that you do well.

» Use your social media platform to highlight those positive areas using
consistent, catchy hashtags.

* Create a “business” account for your athletic program and run it in
accordance with your school district’s social media policy.

» This will give you access to the analytics of your posts
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What’s Your bumper sticker?

“ wiars

REFPIN [z BN
Always '
Reppin’
» Phrase or slogan that can be used PRI
with all social media postings The Land i’w 1'% . .
» Should be catchy and relate to the — w;/z:. i+

school or community

» Make sure you use it in your postings
and get thé students and staff to use
it also when posting about school Jol
eve n tS . University #ttp

* It will create a sense of pride within ,\
the school and help with culture. 7
Possibly can lead to fundraising
oplpo'r"cumtles through merchandise
sales!!

TheWiseWay
WhyPayTwice



Advertising

» Once you’ve come up with your brand, you then
should use your social media platform to advertise
your program and athletes.

« Be sure to view the analytics on your post to see
what types of content your followers interact with
the most and post similar content.

* This information also comes in handy when trying to raise
revenue for your programs, especially when you are able to
tell potential sponsors the reach of your program.

958 MTBO YA - B RN T . 75%m

& Video Insights

Messaging-related insights, such as shares and replies,
may be lower than expected due to privacy rules in some
regions. Learn More

1915 308

Overview ®




Wise Athletics @WisePumaSports - Nov 28

* EAATTENTION Prince George's County B
Tickets for Friday's State Champlonship Games are now available (4 and
7:30)! There is no cap, buy all ya want! Lets fill up Navy-Marine Corps

Memorial Stadium!

They don't believe that our county will show up, lets prove them wrong!

Class 2A Football State

Distribution of information L e

4:00 PM Football - Boys Varsity

Navy-Marine Corps Memorial Stadium
Annapolis, MD

Social media is an effective way to Fri e

get ]nformatlon tO the neWS, Football - Boys Varsity
COmmun]ty and StUdent athletes- Navy-Marine Corps Memorial Stadium
Capture and post highlights from your i

athletic contest.

1 1.

Use social media as a component of your
sponjsorsh}p packages to post and repost
special offers from your sponsors.

Be consistent in posting the goings on
of your program.

» Game day notifications
» Cancellations
» Upcoming meeting



_
ood Uses of Social media in a B.A.D. way

* |In preseason and beginning of the year meetings stress the importan
of having a clean image on social media to your student athletes. Als

monitor student athlete accounts and
y see with your student athletes.

0 promote the accomplishments of the



Continued...Maximizing your student-athletes
& resources







What if I’m not social media savvy?? What
can | do?

* |t never hurts to ask for help. The kids are experts in social media.
Utilize younger coaches and student helpers to get your social media
accounts off the ground.

« Start small.. Get one account like Twitter or Facebook and take
pictures and report scores. People search Twitter all the time for
game scores including your local papers.

 Don’t be afraid to beg, borrow, and steal ideas from your colleagues.
Most of the time if you see something posted that you like... find a
way to modify it to fit your school. What you will find however is
most AD’s that are social media savvy will not mind sharing ideas and
tips.



Thank you for you attendance and attention!







Let’s keep in touch @

@WisePumaSports
Twitter/Instagram/Facebook
Jason Gordon
JasonSGordon@gmail.com & 202-528-2264 (Text Before Calling)

B Churchland AD

Michael Whittington, CAA

ACTIVITIES DIRECTOR CHURCHLAND HIGH SCHOOL

Address 4301 Cedar Lane Portsmouth, VA 23703

J Email michael.whittington@portskl?.com
THTok @churchlandathlctes Office 757-686-2500 ext 4

churchlandtruckers.com #AlwaysReppin

EHF-:EJE churchlandathletics_

¥
SWISSEL @CHS Truckers_



mailto:JasonSGordon@gmail.com
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