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STATE MUSIC ORGANIZATIONS

 MISSOURI MUSIC EDUCATORS ASSOCIATION

 MISSOURI BANDMASTERS ASSOCIATION

 MISSOURI CHORAL DIRECTORS ASSOCIATION

 MISSOURI AMERICAN STRING TEACHERS ASSOCIATION

 MISSOURI MUSIC TEACHERS ASSOCIATION

 MISSOURI ASSOCIATION FOR JAZZ EDUCATION

www.mshsaa.org



SOCIAL MEDIA

 2021-22 FULLY STAFFED SOCIAL MEDIA DEPARTMENT

 SOCIAL MEDIA PRESENCE AT ALL 24 STATE CHAMPIONSHIPS & MUSIC
FESTIVAL

 PLATFORMS UTILIZED
• FACEBOOK
• TWITTER
• INSTAGRAM

www.mshsaa.org



INSTAGRAM

 USED TO HIGHLIGHT THE
EVENTS THROUGH HIGH
QUALITY PHOTOS.

 A “SUMMARY” OF EACH
DAY THROUGH PICTURES
SURROUND A CERTAIN
THEME AND CAPTION TO
TIE IT ALL TOGETHER.

www.mshsaa.org



FACEBOOK/TWITTER

www.mshsaa.org



TITLE IX MUSIC RECOGNITIONS

www.mshsaa.org



BABS

www.mshsaa.org



MSHSAA MUSIC ENTRY PROGRAM

 MUSIC FESTIVAL LARGE
GROUP RATINGS
• LISTS THE SELECTIONS

PERFORMED BY THE
SCHOOLS ALONG WITH
RATINGS

• CAN BE SORTED/VIEWED
BY EVENT TYPE, RATING
TYPE, SCHOOL, DISTRICT, 
CLASSIFICATION AND
MUSIC SELECTIONS

www.mshsaa.org



MUSIC ENTRY PROGRAM

 MUSIC FESTIVAL RATINGS
• CAN BE SEARCHED BY

SCHOOL OR DISTRICT

www.mshsaa.org



MUSIC ENTRY PROGRAM

 MUSIC PML USAGE
FREQUENCY REPORT

www.mshsaa.org



CONTACT INFORMATION

DAVINE DAVIS
MSHSAA

573-875-4880
DAVINE@MSHSAA.ORG



National Federation of State 
High School Associations

How to Gather More Support for Your 
Performing Arts & Activities Programs

Adam Jacobi, Executive Director
Wisconsin/WISDAA (formerly WHSFA)
adam@whsfa.org www.wisdaa.org
@wispeechdrama

mailto:adam@whsfa.org


§ Affiliate association with performing arts and 
activities focus

§ Cooperate, collaborate with other activities 
associations

§ Engage with NFHS Performing Arts & 
Activities efforts/resources

www.nfhs.org

NFHS Context



§ Know who you are (purpose, identity)
§ Mission, vision, values
§ Diversity, equity, inclusion, accessibility
§ Strategic priorities – promote/market
§ Key question: how intrinsic and explicit are 

performing arts & activities in this?

www.nfhs.org

Strategic Planning



§ Academic + performing arts sports –
delineate from special interest clubs.

§ What added value do performing arts and 
other academic sports provide not found in 
athletic sports? 

www.nfhs.org

Messaging



§ Census of participation by activity
• Geographic breadth

–Urban, rural, suburban
• School-based depth

§ Trends over time
§ Identify vulnerabilities

www.nfhs.org

Data: Inventory Your Markets



§ Professional coach/educator associations
§ Educ. agency art coordinator (SEADAE)
§ Arts advocacy (Americans for the Arts)
§ National Endowment/Arts – state agency
§ Nat’l Endowment/Humanities – state agency
§ Teacher educator/training programs
§ Share best practices with similar organizations

www.nfhs.org

State Landscape

https://www.seadae.org/about/member-directory


§ Exhibit/trade show booths
§ Newsletters: advertising/guest column
§ Email blast (sponsored)
§ Apply for grants to add a new component

www.nfhs.org

In-State Awareness



These provide resources + recruiting ground.
§ Nat’l Assoc. for Music Educ.
§ Nat’l Speech & Debate Assoc.
§ Educ. Theatre Assoc. (Thespians)

www.nfhs.org

National Org. State Chapters



§ Share newsletters
§ Letters commemorating school participation 

and successes
§ Invitation to signature events
§ “Recipes” for implementing programs

www.nfhs.org

Administrators



§ Have a school board assoc. rep on your board
§ State convention: booth / session
§ Work with boards to do guest recognition of 

educators who earn landmark recognitions

www.nfhs.org

School Boards



§ Advocacy events to celebrate, for example,
National Speech & Debate Education Day

www.nfhs.org

State/Local Government



§ Press releases
§ Media alert (invitation to events)
§ Call reporters/editors to follow-up
§ Pitch what makes an angle unique, a story 

visual (for television or print photos)

www.nfhs.org

Press/Media



§ Know audiences (youth on Instagram, TikTok; 
adults on Twitter, Facebook)

§ Consider medium (photo, text, video)
§ Encourage board, staff, volunteers to share, 

tag, and hashtag to raise awareness

www.nfhs.org

Social Media



§ People and groups 
appreciate 
recognition outside 
contest success

www.nfhs.org

Awards for Advisors, Schools



§ School assemblies, pep rallies, example: 
25th year school earned our top Speech award

www.nfhs.org

Celebrate Success



§ People love wearables and practical things!

www.nfhs.org

Merchandise & Swag



Let’s advance the discussion!
Adam Jacobi, Executive Director

adam@whsfa.org
www.wisdaa.org
@wispeechdrama

www.nfhs.org

Questions? Ideas?

http://www.wisdaa.org/
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