
2019-20 National  
Campaigns Summary



2019 Radio 
PSA Campaign



In 2019 alone, radio stations 
across the U.S. reported 
$7,618,006 in free 
advertising value. 

The message is about the value 
of participation in high school 
sports and activities.



Since 2012, the PSA campaign has 
generated more than $54,975,425 
worth of radio commercials.



We want to hear from you! Three Sixty 
Group is in the process of contacting 
each association for feedback on this 
year’s campaign. Thank you to those 
who have already given your time and 
thoughtful comments.



And don’t forget, the PSAs 
are available for digital 
download at 
SupportHighSchoolSports.org. 
We encourage you to send 
that link to all of your 
member-schools for their use.



#MyReasonWhy



In 17 weeks, there were 
4,211 #MyReasonWhy posts 
made by 2,631 unique 
users, which reached 
3,161,336 people and were 
seen 16,185,414 times.



During the 2019-20 school year, 
48 of 51 state associations posted 
the #MyReasonWhy hashtag on 
social media.



Since the campaign launched 
in June of 2017, there have 
been 43,420 #MyReasonWhy
posts made by 15,678 unique 
users, which have reached 
12,668,855 people and have 
been seen 264,910,761 times. 



Due to COVID-19, this campaign
only ran 17 of a scheduled 
30 weeks. It was replaced 
on April 1 by the Together campaign.



Together Campaign
Note: This campaign started on April 1 as a replacement for the 

#MyReasonWhy campaign in response to COVID-19. 



In 9 weeks, there were 
3,784 Together posts made 
by 3,654 unique users, 
which reached 13,880,936
people and were seen 
15,125,491 times. 



During the 2019-20 school year, 
39 of 51 state associations shared 
the Together posts on social media. 



#BecomeAnOfficial



In 24 weeks, there were 9,035
#BecomeAnOfficial posts made 
by 4,579 unique users, which 
reached 6,187,854 people and 
were seen 43,172,092 times.



Since the campaign launched in 
March of 2017, there have been 
28,664 #BecomeAnOfficial posts 
made by 11,015 unique users, 
which have reached 11,907,357
people and have been seen 
102,985,397 times.  



Since the campaign began 
three years ago, more than 
37,433 people have signed 
up to receive more information 
on becoming an official.
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During the 2019-20 school year, 
all 51 state associations posted 
the #BecomeAnOfficial hashtag 
on social media. 



Due to COVID-19, this campaign 
only ran 24 of a scheduled 38 
weeks. It was replaced on March 31 
by the NFHS Learning Center 
campaign.



NFHS Learning Center Campaign
Note: This campaign started on March 31 as a replacement for the 

#BecomeAnOfficial campaign in response to COVID-19. 



In the first two weeks of the 
campaign, all metrics for 
NFHSLearn.com increased 
when compared to the same 
time a year ago:

Users: Up 25.20% 
New Users: Up 27.65% 
Sessions: Up 38.37% 
Pageviews: Up 43.63% 
Unique pageviews: Up 31.51% 
Courses Delivered: Up 75% 



In 9 weeks, there were 
2,526 Learning Center posts 
made by 2,281 unique users, 
which reached 11,541,043
people and were seen 
13,045,372 times.  



During the 2019-20 school year, 
36 of 51 state associations shared 
the Learning Center posts on 
social media.



2019–20 Campaigns
Total Impressions

Campaign Impressions

#BecomeAnOfficial 43,172,092
#MyReasonWhy 16,185,414
Together 15,125,491
Learning Center 13,045,372

Total Impressions: 87,528,369



Total Value of Impressions:

$1,312,925
If the NFHS were to buy these impressions on Facebook and Twitter, at an estimated average rate of 
$15 CPM (per thousand), this is approximately what they would cost. This is based on our agency’s 
experience of buying impressions for a number of clients across a number of industries. 



Let’s look ahead to next year!
#MyReasonWhy | #BecomeAnOfficial |  Learning Center  |  National High School Activities Month|  PSA Campaign



#MyReasonWhy

We will be providing all state 
associations with brand new, 
completely re-designed posts 
that remind everyone that 
the life lessons taught by high 
school sports were tailor made 
for life situations just like the 
ones we’re collectively 
experiencing in the world.



#MyReasonWhy

This campaign will run in 
4 flights across the entire 
school year. You will receive 
a click-to-post email every 
Wednesday.

Tentative Plan

Flight 1: Aug. 17 – Sept. 28
Flight 2: Nov. 2 – Dec. 14
Flight 3: Feb. 1 – Mar. 29
Flight 4: May 3 – June 14



#BecomeAnOfficial

We will be providing all state 
associations with brand new, 
completely re-designed posts!



#BecomeAnOfficial

We’ll also be targeting all 
high school coaches in the 
NFHS database. They can 
become an official or might 
know someone who can. 



#BecomeAnOfficial

This campaign will run in 3 flights 
across the entire school year. 
You will receive a click-to-post 
email every Tuesday.

Tentative Plan

Flight 1: Aug. 17 – Oct. 19
Flight 2: Jan. 11 – Mar. 22
Flight 3: May 3 – June 28



Learning Center Campaign

We will create new push-to-
post content for state 
associations and direct 
emails for select audiences 
within the NFHS database 
(coaches, officials, etc.).



Learning Center Campaign

These posts will be sent 
throughout the year to 
encourage coaches, ADs, 
and officials in your state to 
continue to learn new skills.



Learning Center Campaign

This campaign will run in 3 
flights across the entire school 
year. You will receive a click-to-
post email every Thursday.

Tentative Plan

Flight 1: Sept. 7 – Nov. 23
Flight 2: Feb. 1 – Mar. 29
Flight 3: May 3 – July 12



National 
High School 
Activities 
Month
OCTOBER 2020



#HSActivitiesMonth



Execution of #HSActivitiesMonth
• We will host a webinar on Wednesday, September 16 for State Associations to 
provide information on National High School Activities Month

• During this webinar we will review the toolkit and how to access it

• We will also provide creative ways to implement #HSActivitiesMonth within state 
associations and member high schools



National High School 
Activities Month Toolkit
•Updated ”National High School Activities Month” 
digital document that contains ideas to implement 
each week of #HSActivitiesMonth

•Dual branded social graphics (Facebook, Twitter, 
Instagram)

•Prints Ads that can be used in programs, as posters, 
etc.

•Web banner ads to implement on state association’s 
website

•Email signature banner

•Weekly op-eds during the month of October to 
feature each week of #HSActivitiesMonth



PSA Campaign

All new PSAs will be created 
and distributed digitally to radio 
stations in January of 2021.



Thank YOU for your 
continued participation!


