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About Rick Shea, CAA 
• Rick Shea has been employed by Brandywine High School in 

Wilmington, DE since 1995, where he coached boys basketball, 

baseball, and softball. Brandywine was state champions in 

boys basketball in 1998 and baseball in 2002. 

• He became athletic director at Brandywine in 2007. He was 

named Blue Hen Conference AD of the year in 2018 and DAAD 

state of Delaware AD of the year in 2019. 

• He serves as the treasurer for the Blue Hen Conference and 

DAAD. He is the NIAAA Liaison and a voting delegate for 

Delaware at this convention. He serves on the DIAA cross 

country and girls basketball state tournament committees and 

the Delaware Maxwell Club committee.

• Rick lives in Claymont, Delaware with his wife Shirley Inman 

Shea. They have six children and seven grandchildren.
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About David Kelley Ph.D., CAA
• Dr. David Kelley has been employed by the University of 

Cincinnati since 2009 in the Sport Administration Program. He 

teaches Economics of Sport as well as Sport Finance and 

Development at the undergraduate level. He teaches Athletic 

Budgeting and Revenue Generation in Athletics at the Graduate 

level.  

• In 2017; the University of Cincinnati launched its Online 

Master’s Degree Program in Sport Administration and he 

serves as the Online Master’s Program Coordinator and liaison 

with the NIAAA.

• Recipient of the 2018-19 University of Cincinnati School of 

Human Services Distinguished Service Award.                                        

• David lives in Loveland, Ohio with his wife Tami McMahan-

Kelley. They have two children and one grandchild.
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Outline of Key Terms

• Sport Organization “sales inventory”

• Sponsor objectives:  Corporate and Brand 

related 

• Sponsorship activation & benefits

• Sports Sponsorship 3rd party 

Intermediaries



Brandywine HS: Scoreboard Sponsorship 



Brandywine HS: Gymnasium Chairs 
Sponsorship 



Inflatable Helmet Tunnel Sponsorship 
Example



Brandywine HS: Website Example



Brandywine HS Stadium Lights



Reasons why a corporation or small business sponsors High 
School athletic programs



NBA-Type Scrolling Scorer’s Table



Daktronics Scoreboard Example



Video-Wall Sponsorship Example:  Roger Bacon HS



Trade-In kind Sponsorship Example:    
Roger Bacon HS



Setting & Prioritizing Sponsorship 
Objectives

•Sport Sponsorship Intentions/objectives at the 

Corporate-level:

•Increase public awareness 

•Enhance the company image

•Alter public perception

•Increased involvement w/ the community



Setting & Prioritizing 
Sponsorship Objectives

•Sport Sponsorship Intentions/objectives at the 

Brand/Product level

•Increase target market awareness

•Identify/build image w/in the target market 

(positioning)

•Block/Preempt the competition (exclusivity)

•Increase sales and market share



Sport Sponsorship Success
•A sponsorship is more likely 

•to “happen” if there is a close

•correspondence/fit between what the

•corporation seeks to achieve from the 

•sponsorship (sponsorship objective) and

•what the sponsee “the school” has to offer 

the corporation.



Sponsorship Activation & Benefits

• Rights to utilize the sport organization’s intellectual 
property in advertising and promotion campaigns 

• In-stadium signage and promotional announcements

• Potential new business through access and opportunity 

• Via Social media



Sponsorship/Marketing  

Agencies/Intermediaries
• Many companies engaged in sport 

sponsorship outsource the negotiation and/or 

implementation of their sponsorship 

programs.

• Many AD’s/Schools rely on agencies because 

they do not possess the expertise, the 

experience, or the time and resources to 

negotiate and implement sponsorship 

programs themselves.  



Key takeaways/lessons learned


